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ABSTRACT (NO MORE THAN 500 WORDS:)

There exists a problem of insufficient perception of green consumption of apparel and the “perception-action
paradox” among generation Z, resulting in a great challenge to China's sustainable development in the
future. To address this problem, we construct a chain multiple mediation research framework, exploring the
transmission paths between environmental value and green consumption behavior of apparel and the
associated influence mechanisms by integrating environmental responsibility and green consumption
intention. Data for this study were collected through a multi-stage sampling survey of 657 Chinese Gen Z
born between 1995 and 2002. Our results reveal that all three types (egoism, altruism, and biosphere values)
of environmental values have different direct and indirect effects on apparel green consumption behavior for
Gen Z, but the indirect effects of each significantly outweigh their direct effects. In terms of direct effects,
egoistic values have no significant direct negative effect on apparel green consumption behavior, while the
significant positive direct effect of biosphere values is greater than that of altruistic values. The greatest
mediating effect between environmental values and green apparel consumption behavior is green
consumption intention, followed by environmental responsibility, and ending with the chain mediation effect
of environmental values - environmental responsibility - green consumption intention - green apparel
consumption behavior. This suggests that it is imperative to highlight the cultivation of green consumption
intentions, environmental responsibility, environmental values, and to bridge the seamless link among the
above variables for the promotion of green consumption practices in apparel for Generation Z. This is the
first study that explicitly identifies the significant chain mediating effect of environmental responsibility and
green consumption intention between environmental values and apparel green consumption behavior. Our
findings will broaden the theoretical research perspective of green consumption behavior of apparel, and
provide reference for guiding the green consumption practices and policy formulation of global Generation
Z.
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